
We aim to create the very best Business Studies students. The aim of the Business Studies curriculum is to develop students’
understanding of how the local / national /global economy works through analysing economic issues, problems and institutions that
affect everyday life. The aim of the Business Studies curriculum is to equip students with the appropriate knowledge and skills
needed to develop their employability skills and identify business problems and opportunities. We provide a balanced curriculum
overall for students 14 – 18 years of age covering topics such as roles and responsibilities of setting up a new business and its
financial management, human resources and operations.
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